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Let’s take an
example…

Let’s say you’re a web hosting company and you
want to confirm the keyword you just found. 

For example,

“How to make clothing website”



Criteria 1: Check if
the keyword has
search demand



a. Is Volume >> 100 ?

I use Ahrefs and SEMrush to validate the data.

If yes, move to Criteria 2: Check the traffic
potential



b. Is volume << 100 ?

Then check  if they have multiple similar intent
questions. 

Volumes are low, but we have multiple similar
intent keywords. If you find 5 to 10 of them, go
to the criteria 2.



Criteria 2: Check the
traffic potential

Despite 200 searches, a competitor receives
traffic as high as 5.7k. Average distribution of
traffic is also good (667, 846, 187). So, we can
jump to criteria 3.



Criteria 3: Check the
promotional value
of the keyword

Promotional value of the keyword means
how likely you'll be able to promote your
product/services through the keyword idea.



     a.Check competitors’ outline (SERP)
     b.Identify if they promote similar services

Find promotional
value in 2-Steps



a. Check competitors’
outline on SERP

Similar service as ours



b. Identify if they promote
similar services

Natural introduction of the service



It means we can introduce our web hosting
solution naturally as they did. 

So assign promotional value = 2 for the
keyword. 

What it means...

You can assign 3 for keywords like best hosting
solutions. 



Criteria 4: Check the
searcher's intent



a. Content format

5 results in SERP are “how-to” guides. Keyword
is good if you can create in the same format

____

____

____
____

____



b. Content type

Blog
Video
Review

Analyze the content type on SERP. 

Is it:

If you find lots of review blogs & don’t own an
affiliate site or video content & don’t have a
YouTube channel, better to drop the keyword.

In our case, 10 of 10 sites are blog posts. So
we’re good to go.



c. Content direction



5 of 10 results talk of creating a clothing
website in 2023. “2023” is the keyword. They
offer freshness angle. 

So ensure you give the same direction. Drop
if you can't.



Content format

Content type

Content direction

So are we meeting
the search intent?

Move to the next step if you tick all three.



Criteria 5: Check
how hard is it to
rank on Google



a. Does any page fail to
match the search intent?

Seems none of the top ranks miss the search
intent.



b. Can you get more
domains than competition?

Some sites are ranking with mere 3, 6, & 9 referring
domains. We can surely beat this number.



c. Does your website have a
similar or higher DR?



Domain rating for all the ranking pages >> 70+ .
But we can compete as our DR is 65 (close to 70).

our DR score



d. Is your site topically
authoritative as
competition?

Analyze top 10 ranking sites
Identify what they talk about

In our case, top ranking pages talk about online
commerce, digital marketing, & web hosting. 



Use site: operator to
determine topical authority…

We’ve talked more about our niche than our
competitor.

Note: You’ll have to glance at the kind of topics
they cover. Site: operator doesn’t give the full
picture.

our competitor

our domain



Did competitors fail to match search intent? 

Can we get more referring domains?

Is our website in the similar DR range?

Is our site topically authoritative?

So how hard was the
keyword…

3 in 4 sub-criteria are in our favor. So we can
move to the Criteria 6: Check for earning
potential



Criteria 6: Check for
earning potential

The last criteria is to determine CPC values
for the keywords.

Note: Earning potential not important
when you cover informative articles for
brand awareness. 

________ ____



So let’s see if our keyword
could make it…

If the keyword passes the majority of the criteria, 
it’s a great keyword to go after… 



Summary…
Check if keyword has search demand

Determine if it has a good traffic potential

Identify the promotional value of the keyword

Check the searcher’s intent with three c’s

Measure how difficult it is to rank against
competition



Was that helpful?
Feel free to drop the good, the bad, &
the ugly comments.
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Repost if you find it useful.
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